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Welcome, and thank you for choosing to join this event! 

Time 
(ADT) Session 

8:00-9:00 Registration 
Continental Breakfast 

9:00-9:15 Welcome to the Consortium! 

9:15-10:30 Surviving and Thriving as a PhD 
Student 

Surviving and Thriving as an MSc 
Student 

10:30-10:45 Coffee Break 

10:45-12:00 How to Approach Academic Job 
Market 

Publishing Your Research in Academic 
Journals 

12:00-13:30 Lunch 
MSc Poster Session 

13:30-14:45 Navigating Academia as a Junior 
Faculty Member PhD Admission: Myth and Reality 

14:45-15:00 Coffee Break 

15:00-16:15 Success Beyond Academia 
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ASAC Professional Development Workshop 
 
9:15-10:30 Surviving and Thriving as a PhD Student Room: TBA 
Dr. Jenny Chen, Dr. Mohammed El Hazzouri, Dr. Shuna Ho, and Dr. Sean Lyons 
 

 

During your PhD program, you will be asked to finish course work, take the comprehensive 
exams, work on your research, present research at conferences, defend your dissertation, and 
prepare yourself for the job market. There are many formal regulations and procedures for each 
step; however, managing a PhD journey is more complicated than just following rules. In this 
session, panelists with experience in supervising and working with PhD students, will offer tips 
and advice on managing your doctoral journey. 
 
 
Dr. Jenny Chen, Professor and William A. Black Chair in Commerce, Rowe School of 
Business, Dalhousie University 
 
Dr. Chen's current research interests include competitive channel and 
supply chain management, and interface between operations 
management and marketing. She is the recipient of multiple NSERC 
and SSHRC grants and 2020 President's Research Excellence Award. 
She is serving as an Associate Editor of The International Journal of 
Management Science (OMEGA) and International Transactions in 
Operational Research (ITOR). Her Research has appeared in many 
academic journals such as European journal of Operational 
Research, OMEGA, Journal of Retailing, among others.   
 
 
Dr. Sean Lyons, Associate Dean, Research & Graduate Studies, Gordon Lang School of 
Business and Economics, Professor of Leadership & Management 
 
Dr. Lyons’s main area of research concerns inter-generational 
differences and their impacts on workplace dynamics and managing 
people.  His research on generational differences in work values and 
attitudes has been featured in a number of media outlets, including 
Time Magazine, the Globe & Mail, the National Post, Macleans 
magazine, as well as on CBC’s The National, CTV News Channel, the 
Business News Network and CBC Radio’s The Current.  Dr. Lyons 
works frequently with private and public sector organizations to 
identify and address inter-generational issues.   
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Dr. Mohammed El Hazzouri, Associate Professor of Marketing, Rowe School of Business, 
Dalhousie University 
 
Dr. El Hazzouri’s primary area of research interest focuses on 
diversity and inclusion in advertising. He investigates how members 
of minority groups react to advertisements that include members of 
their own groups. Dr. El Hazzouri’s other areas of research interest 
include consumer debt and the evolutionary basis of consumption. 
His research has been supported by several research grants from the 
Social Science and Humanities Research Council of Canada 
(SSHRC) and his work has appeared in journals such as Journal of 
Business Research, European Journal of Marketing, Marketing 
Letters and Journal of Advertising. Before joining Dalhousie, Dr. Hazzouri was an associate 
professor of marketing at the Bisset School of Business, Mount Royal University.  
 
 
Shuna Ho, PhD (ABD), Assistant Professor of Strategy, Rowe School of Business, Dalhousie 
University 
 
Shuna’s research interests include economic geography and such 
non-market strategies as corporate social responsibility for social 
license as well as corporate political activities for legal license 
under the hybrid governance of multinational enterprises by civil 
society, the state and the market. Her work uses big data and spatial 
analytical methods. Shuna’s work has appeared in different 
academic outlets such as Strategic Management Journal. Before 
joining Dalhousie University, Shuna was at the Beedie School of 
Business, Simon Fraser University, finishing her PhD program.  
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9:15-10:30: Surviving and Thriving as an MSc Student 
Dr. Hélène Deval, Dr. Monica Sârghie, TBA 
 

Room: TBA 
  

For most master’s students, the MSc program is a new program with a different focus and 
expectation from their undergraduate programs. This panel is designed to give you valuable tips 
about various common issues for master’s students. Topics include finding your research 
contributions, withstanding the face of obstacles, and thinking about your career afterward. 
 
 
Dr. Hélène Deval, Associate Professor of Marketing, Rowe School of Business, Dalhousie 
University 
 
Dr. Deval’s research focuses on consumer behaviour, especially 
inference processes. In everyday judgments consumers rely on 
limited information, using a variety of inferential strategies to “fill in 
the gaps” left by incomplete information and insufficient knowledge. 
Her research includes the use of naïve theories as inference rules, 
sensitivity to missing information and social influence strategies. Her 
work has been published in the Journal of Consumer Research, 
Marketing Letters, and Psychology and Marketing, among others.  
 
 
Dr. Monica Sârghie (Popa), Associate Professor of Marketing, Edwards School of Business, 
University of Saskatchewan 
 
Dr. Sârghie’s research interests revolve around two streams. Monica's primary focus is on 
investigating the impact of situational influences, particularly social 
and linguistic influences, in consumption situations. The process 
mechanisms examined in her research highlight the notion that 
communication (including what and how is being communicated) 
generates inferences and affective reactions that have trickledown 
effects on consumer behavior.  Dr. Sârghie's second stream of 
research focuses on social marketing concerns, exploring public 
welfare, charitable donations, fair trade product purchases and social 
responsibility in general, at either consumer or corporate level. To 
understand these phenomena she is examining issues of trust, fairness, connectedness, 
empathy and reciprocity. Her work has been published in top refereed journals (e.g., Journal 
of Marketing, Journal of Marketing Research).  
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10:45-12:00 How to Approach Academic Job Market 
Dr. Najah Attig, Dr. Victor Cui, Dr. Dana Kabat-Farr, Dr. Ethan Pancer 
 

Room: TBA 

You have worked hard over the past 3-4 years and now the time you’ve been waiting for and 
dreading over the years has finally arrived -applying for job and job interview! Panelists of 
experts from universities of varied focus will give you tips on how to avoid mistakes that may 
cost you your dream job. 
 
 
Dr. Najah Attig, Associate Professor of Finance, Sobey School of Business, Saint Mary’s 
University 
 
Dr. Attig is an internationally recognized scholar and leading experts 
conducting research on important issues with a strong focus, 
primarily on linkages between corporate governance, corporate social 
responsibility, shareholder value creation, corporate policies and 
financing frictions. Dr. Attig has also studied extensively the 
interaction between family ownership and control and firms’ 
governance and performance. He is the former Canada Research 
Chair in in Finance and Corporate Governance. His research has been 
appeared in the Journal of Business Ethics, Journal of Corporate 
Finance, among others.  
 
 
Dr. Victor Cui, Associate Professor of Entrepreneurship, Innovation, and Global Strategy, 
Conrad School of Entrepreneurship and Business, University of Waterloo 
 
Dr. Victor Cui has pursued studies in both engineering (Ph.D., City University of  Hong Kong) 
and business (Ph.D., University of British Columbia). Having 
diversified backgrounds, he is passionate about studying strategic 
management of innovation. He is particularly interested in the 
development, acquisition, commercialization, and protection of 
technological innovation. He has made contributions to these lines of 
research by publishing in top-tier academic journals such as 
Strategic Management Journal, Journal of International Business 
Studies (JIBS), and Research Policy. He also serves as a Senior 
Editor of Asia Pacific Journal of Management, Area Editor of 
Quarterly Journal of Management (a leading journal in Chinese), and editorial board member 
of JIBS. His research has been generously supported by SSHRC Insight and Insight 
Development Grants. 
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Dr. Dana Kabat-Farr, Associate Professor of Management, Rowe School of Business, 
Dalhousie University 
 
Dr. Dana Kabat-Farr's research focuses on workplace social 
experiences – both negative (incivility, harassment) and positive 
(citizenship). She has examined relationships between workgroup 
"tokenism" and gender harassment, incivility as covert discrimination 
against women and people of colour, and positive and negative 
experiences that influence employees' ability to thrive. Her work has 
been published in the Journal of Management, Journal of Business 
Ethics, Applied Psychology, among others.  
 
 
Dr. Ethan Pancer, Sobey Professor of Marketing, Sobey School of Business, Saint Mary’s 
University 
 
Dr. Pancer is an expert in impression formation and how digital 
innovations and social media shape consumer behavior. Dr. Pancer’s 
research has appeared in the Journal of Consumer 
Psychology, Journal of Business Ethics, Journal of Advertising, and 
the Journal of Interactive Marketing among others and has been 
awarded multiple federal (SSHRC) grants for his work. He often 
speaks at major conferences, advises early stage companies, and has 
worked with organizations like IBM, Rogers Communications, IDC, 
and Hope Blooms. Dr. Pancer was named as one of “The 40 Most 
Outstanding B-School Profs Under 40 in the World” (Poets & Quants 
2017) at age 32. 
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10:45-12:00 Publishing Your Research in Academic Journals 
Dr. V. Baba, Dr. Bill Foster, Dr. Maryam Kouchaki, Dr. Michel Larouch, Dr. 
Tripat Gill, TBA 
 

Room: TBA 

As a PhD or MSc student, you read academic papers, but you are also encouraged (required) to 
publish a research paper (or your thesis) in an academic outlet as well. In this session, researchers 
with extensive experience in publishing papers in top-tier academic journals as well as 
leadership experience as editors of different top tier journals will advise you on writing articles 
for academic outlets and explain you more about the submission and review process. 
 
 
Dr. Vishwanath Baba, Professor of Human Resource Management, DeGroote School of 
Business, McMaster University 
 
Dr. Baba specializes in stress management, development management, management skill 
development and management training in the developing world. 
He has been a consultant to the Canadian International 
Development Agency, International Development Research 
Centre, and Swedish International Development Agency, to 
mention a few. His research interests cover management theory, 
evidence-based management, work attitudes, employee well-
being, stress, depression, burnout, absenteeism, and turnover. He 
is the former Editor-in-chief, Canadian Journal of Administrative 
Sciences and currently he is the editor of the International Journal of 
Comparative Management. 
 
 
Shamsud Chowdhury, Professor of Strategy, Rowe School of Business, Dalhousie 
University 
 
Shamsud Chowdhury is an inaugural fellow of the Administrative Sciences Association of 
Canada (ASAC). Over the past 30 years, he served ASAC in many 
capacities, including program chair, and division chair for Strategy, 
ASAC board member in 1996 and 2014; ASAC Conference 
Program Chair in 2008; and Coordinator of the ASAC Doctoral 
Consortium in 2008. Shamsud’s research has appeared in journals 
such as Business Horizons, Canadian Journal of Administrative 
Sciences, Journal of Business Research, International Journal of 
Human Resource Management, Journal of Engineering 
Technology and Management, Journal of Management, Journal of 
Management Studies, and Long Range Planning.  
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Dr. Bill Foster, Professor of Management, University of Alberta 
 
Dr. Bill Foster is a Professor of Management at Augustana Campus, 
University of Alberta. He is the Former Editor of Academy of 
Management Learning and Education and former ASAC  
Organizational Theory Division Chair. His work has been appeared in 
top tier journals such as Strategic Management Journal, Journal of 
Management, Journal of Business Ethics, and Journal of Sports 
Management, among others.  
 
 
Dr. Maryam Kouchaki, Associate Professor of Management & Organizations, Kellogg 
School of Management, Northwestern University 
 
Dr Kouchaki’s reseach is organized around four conceptual themes that involve understanding 
the dynamic nature of moral decision-making; how individuals 
psychologically experience everyday moral encounters;  charitable 
giving and receiving with an interest in how the delivery of aid 
impacts recipients, and the complexity and challenges of managing 
ethnic and gender diversity for organizations. She is the editor-in-
chief of journal of Organizational Behavior and Human Decision 
Processes. Her work has appeared in scholarly publications such 
as Proceedings of National Academy of Sciences, Academy of 
Management Journal, Journal of Consumer Research, Journal of 
Personality and Social Psychology, Organizational Behavior and Human Decision Processes, 
and Psychological Science, among others. Dr. Kouchaki was selected as one of the 2020 Best 
40 Under 40 Professors.  
 
 
Dr. Michel Laroche, Royal Bank Distinguished Professorship in Marketing, John Molson 
School of Business, Concordia University 
 
Dr. Laroche is a Fellow of the Royal Society of Canada, a Fellow of the American Psychological  
Association, and a Distinguished Fellow of both the Society for 
Marketing Advances and the Academy of Marketing Science. He is the 
co-author of 26 major textbooks (most available in French) and over 
200 papers in, among others, the Journal of Consumer Research, 
the Journal of the Association for Consumer Research, Marketing 
Letters, the Journal of Business Research, the Journal of the Academy 
of Marketing Science. He is currently serving as Editor-in-
chief, Canadian Journal of Administrative Sciences. He served as 
Associate Editor in Marketing of the Journal of Business Research.  
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Dr. Tripat Gill, Associate Professor of Marketing and Laurier Research Chair, Lazaridis 
School of Business and Economics, Wilfrid Laurier University 
 
Dr. Gill is Laurier Research Chair in Consumer Insight and Innovation. His  
research interests are primarily in the areas of consumer adoption of 
new products/technological innovations, impact of AI-based products 
on consumers, brand management and the applications of 
evolutionary psychology in marketing.  His research has been 
supported by several research grants from the Social Science and 
Humanities Research Council of Canada (SSHRC), and published in 
journals such as the Journal of Marketing, Journal of Consumer 
Research, Journal of Marketing Research, Journal of Consumer 
Psychology, Journal of Business Research, Psychology & Marketing, 
International Journal of Research in Marketing and Marketing Letters, and in other associated 
disciplines.  
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13:30-14:45 Navigating Academia as a Junior Faculty Member 
Dr. Anika Cloutier, Dr. Colin Conrad, Dr. Phillipe Mongeon 
 

Room: TBA 

Moving from being a PhD Candidate to an assistant professor is an essential milestone in your 
academic life. Therefore, it is critical to learn how to manage and balance your academic career 
and personal life during the first few years of your academic job. In this session, recently hired 
academic faculty with records of research grants and collaboration with multiple collaborators 
will share their tips from their first-year work experience as an assistant professor. 
 
Dr. Anika Cloutier, Assistant Professor of Management, Rowe School of Business, 
Dalhousie University 
 
Dr. Cloutier’s research centres on leadership. She considers 
antecedents to leadership emergence (who becomes a leader?), 
barriers to leader role occupancy (who does not become a leader?) 
and predictors of leadership behaviour (why do some leaders behave 
well, and others badly?). She examines how employees' home-life, 
mental health and gender affect these leadership outcomes. Dr 
Cloutier received her PhD from Smith School of Business, Queen’s 
University, in 2020.  
 
 
Dr. Colin Conrad, Assistant Professor or Information Management, Dalhousie University 
 
Dr. Conrad is an interdisciplinary information technology scholar 
whose work draws from human-computer interaction, neuroscience, 
education, and data science. Dr. Conard received his PhD from 
Dalhousie University in 2019, and he is currently interested in how 
attention or other brain mechanisms impact the effectiveness of 
learning technologies. His recent work uses a variety of research 
methods borrowed from neuroscience (such as EEG and eye 
tracking) and information science (such as surveys and data mining) 
to answer research questions. 
 
Dr. Philippe Mongeon, Assistant Professor of Information Management, Dalhousie 
University 
 
Dr. Mongeon received his PhD from Université de Montréal. He is also the recipient of 
Governor General's Gold Medal in 2018. He is passionate about 
research both as an activity and as an object of study (most of his 
research relates in one way or another to the internal and external 
dynamics of research communities, with a focus on how knowledge 
is produced, disseminated and used). Both in his personal and 
professional lives, he is a collective goal-oriented person who likes to 
bring people and ideas together, foster productive interactions, learn, 
and have fun. His work has appeared in journals such as 
Scientometrics and PloS one, among others. 
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13:30-14:45 PhD Admission: Myth and Reality 
Dr. Kelley Main, Dr. Hubert Pun, Dr. Tiffany Vu 
 

Room: TBA 

You are almost finished your master’s degree and would like to apply for a PhD program in 
Business. Choosing the university you would like to apply to, preparing your documents, and 
communicating with potential advisor is a tricky and expensive process. In this panel, experts 
from different Programs will discuss what they are looking for in your application package and 
offer you advice and tips on how to manage this process. 

 
 
Dr. Kelley Main, Dean Faculty of Graduate Studies and Professor of Marketing, Asper 
School of Business, University of Manitoba 
 
Kelley Main is a Professor in the Asper School of Business’s Marketing Department and the 
Acting Dean of the Faculty of Graduate Studies at the  
University of Manitoba. Prior to joining the Asper School of 
Business, she was at the Schulich School of Business at York 
University for three years. Dr. Main’s research is in the area of 
consumer behaviour, and as such, has been recognized with several 
national awards. She has been the recipient of the Park Prize for 
Outstanding Contribution to the Journal of Consumer 
Psychology (2010) and the Journal of Consumer Psychology Young 
Contributor Award (2007). She is currently on the editorial board of 
the Journal of Public Policy and Marketing. She has over 30 
publications in various high-quality publication outlets, including the Journal of Consumer 
Research, Journal of Consumer Psychology, Journal of the Academy of Marketing Science, 
Journal of Public Policy & Marketing, Journal of Advertising, and Journal of Business 
Research, to name a few. 
 
 
Dr. Hubert Pun, Associate Professor of Management Science, Ivey Business School, Western 
University.  
 
Dr. Hubert Pun is the PhD program director at the Ivey Business 
School (Western University). He is a winner to Western Faculty 
Scholar Award for his research contribution to blockchain business 
application. His research interests include co-opetition, 
counterfeiting product, and how blockchain can be used as an 
enterprise solution. He has published in Manufacturing & Service 
Operations Management (M&SOM), Production and Operations 
Management (POM), Journal of Operations Management (JOM), 
etc. Currently, he is serving as an Associate Editor at the 
International Journal of Production Research (IJPR).  
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Dr. Tiffany Vu, Assistant Professor of Marketing, Sobey School of Business, Saint Mary’s 
University 
 
Dr. Tiffany Vu received her PhD in 2019 from Ross School of 
Business, University of Michigan. She studies prosocial behavior 
with an emphasis on how to encourage ethical, prosocial, and 
sustainable consumer behaviours. Dr. Vu has published work in a 
Financial Times Top 50 outlet and has other work under review at 
top-tier journals. She also currently holds a SSHRC IDG award 
(2020-2022) as a principal investigator.  
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15:00-16:15 Success Beyond Academia 
Dr. Mansur Khamitov, Dr. Stephanie Law, Dr. Enayat Rajabi 
 

Room: TBA 

It is not uncommon to see graduate students choose an industry career rather than being an 
academic faculty or finding faculty members engaged with different organizations or start their 
own company. Learning about the opportunities available in the industry and how a career in 
the industry can be relevant to PhD graduates in business is the goal of this session. Panellists 
with academic and industry experiences will share their viewpoint on how to connect academia 
to industry and the challenges and opportunities associated with such transition.  
 

 
Dr. Mansur Khamitov, Assistant Professor of Marketing at the Kelley School of Business, 
Indiana University 
 
Dr. Khamitov obtained his Ph.D. from the Ivey Business School, University of Western 
Ontario. His research stream focuses on consumer information 
processing particularly in relation to branding (brand transgressions, 
brand relationships, brand loyalty) and financial decision-making 
(money, saving, gambling). Mansur's research has been published in 
the leading marketing (Journal of Consumer Research, Journal of 
Marketing, Journal of Consumer Psychology, Journal of the 
Academy of Marketing Science), psychology (Journal of 
Experimental Social Psychology, Cognition) and popular press 
(Harvard Business Review) outlets. His work has successfully 
obtained funding from the Social Sciences and Humanities Research Council of Canada 
(SSHRC), Ministry of Advanced Education and Skills Development of Ontario, and AIM-
AMA Sheth Foundation. Mansur has been recognized as a 2020-21 Research in Practice 
Award Co-Winner and 2017-18 Rising Star by the American Marketing Association’s 
Consumer Behavior Special Interest Group as well as a 2017 Highly Commended Doctoral 
Research Award recipient by Emerald/EFMD. 
 
 
Dr. Stephanie Law, Senior Organizational Effectiveness Researcher, Shopify 
 
Dr. Law is a Research/Organizational Effectiveness Consultant, and 
she is passionate about leveraging research and disseminating 
findings to help others gain insight on specific issues. Her areas of 
expertise include research (e.g. surveys, interviews), leadership, 
employee selection, and team dynamics. She is always looking for 
ways to learn, and passionate people to collaborate with. Feel free to 
start a discussion with me about your ideas. Dr. Law earned her PhD 
in Industrial and Organizational Psychology from the University of 
Calgary in 2021. 
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Dr. Enayat Rajabi, Assistant Professor of Business Analytics, Shannon School of Business, 
Cape Breton University 
 
Dr. Enayat Rajabi is an Assistant Professor of Business Analytics. He 
was a postdoctoral fellow at Dalhousie University and received his 
PhD in “Information and Knowledge Engineering” from University 
of Alcala in Spain. Dr. Rajabi participated in Middles Eastern, North 
American, and European industry projects and published several 
papers in different academic journals. His main research interests 
include Data Analytics, Semantic Web, and Knowledge 
Management. He also has worked as an expert in data analytics and 
health informatics sectors.  
 
Dr. Dominika Wranik, Professor of Health Policy and Economics; Associate Dean, 
Research, Faculty of Management, Dalhousie University 
 
Dr. Wranik’s research interests revolve around the design of financing models, governance 
models, policies and processes that best support Canadian health care 
goals. Examples include her work on remuneration and managerial 
governance of primary health care teams, or her work on developing 
clear processes for the review of evidence in drug funding decisions. 
She works in close collaboration with academic researchers and health 
care decision makers across Canada, currently including Alberta 
Health, Manitoba Health, Nova Scotia Department of Health and 
Wellness, and the pan-Canadian Oncology Drug Review. She is the 
recipient of multiple research grans (CIHR, SSHRC, NSHRF, etc. ) 
 
 

 


